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Current situation of the tourism industry - What do we know for sure?

 The overall size of the tourism sector, including contribution to economy, international arrivals, employment, and number 
of businesses operating will contract in the coming 12 months

 COVID-19 will limit international arrivals from tourism for many months
 Long-haul international arrivals will be the longest to recover - and may not fully recover as we know it for at least 5 

years
 There will be an increasing demand for domestic tourism products in Myanmar that are tailored to the Myanmar domestic 

market, and to the resident expatriate market
 There will likely be a phased re-opening of tourism: domestic then regional, followed by long-haul international
 We may have to adapt to live with COVID-19 rather than eradication
 Myanmar’s tourism industry, both public and private sector has been oriented to international travellers in the past

Remaining uncertainties - What do we not know?

 How long the pandemic will last, when a vaccine may be found, and people’s willingness to be vaccinated
 How COVID-19 impacts might aff ect people’s willingness to travel in the long term
 Much detail about the domestic market, including size, economic contribution and our citizens changing preferences for 

holidays
 How some local areas in Myanmar may react to the opening up of tourism
 How people will react to a series of opening - lockdown - opening - lockdown
 How the travel insurance market will react to external issues such as COVID-19-related insurance for travellers and 

changes to the aviation business mode

Underlying issues - What do we assume?

 There will be a demand in the short and long term for the travel and tourism market: people will still want to travel
 The initial post-lockdown traveller profi le/dynamic will be diff erent to the traditional markets
 The existing tourism industry in Myanmar will need to adapt to changes, innovate, and develop new products and models 

to survive
 Health and Safety procedures in tourism facilities will become normal for travellers
 Neighbouring countries will aggressively market themselves once regional/international travel reopens

What are the trends?

 A strong growth of hotel bookings in destinations such as Kalaw and Hpa An driven by social media
 Protectionism and “unfavourable conditions” for startups stops the creation of new experiences at destinations and 

hampers innovation, which has led led to Myanmar becoming uncompetitive with other regional destinations
 Traditional tourism businesses have found it diffi  cult to adapt to the changing business environment
 Young people are becoming the domestic travellers with higher spending power and hunger for experiences and memories
 Instagram is used as an inspiration for what to do in destination or the reasons to go to a certain destination
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c&D;oGm;vkyfief;\vwfwavmtajctaersm;

 EdkifiH\pD;yGm;a&;udk taxmuftyHhjyKjcif; ? EdkifiHwumc&D;oGm;{nhfonfrsm; 0ifa&mufjcif; ? tvkyftudkifzefwD;ay;jcif; ? c&D;oGm;vkyfief; 

rsm;\ ta&twGuf ponfwdkY yg0ifaom c&D;oGm;u@\ t&G,ftpm;onf aemifvmrnhfwpfESpftwGif; usqif;oGm;Edkifjcif;/

 COVID-19 onf EdkifiHwumc&D;oGm;{nhfonf 0ifa&mufrIudk vaygif;rsm;pGm tuefYtowfrsm; jzpfay:apEdkifjcif;/

 EdkifiH&yfjcm; c&D;a0;oGm;vmaom {nhfonfrsm; jyefvnf0ifa&mufrIrSm MumjrihfOD;rnfjzpfNyD; ? aemif (5) ESpfwmumvMumonhfwdkifatmif 

tjynhft0 jyefvnfjzpfay:vm&ef r&SdEdkifao;aMumif; cefYrSef;xm;jcif;/

 EdkifiHom;rsm;ESihf jynfyrS vma&mufvkyfudkifaom EdkifiHjcm;om;rsm;twGuf 0efaqmifrIay;aom jrefrmEdkifiH\ jynfwGif;c&D;pOfrsm; 

0,fvdktm; wdk;wufvmEdkifjcif;/

 jynfwGif;c&D;oGm;jcif;rStpjyKí a'owGif;c&D;oGm;vmjcif; ? EdkifiHwumodkY c&D;oGm;vmjcif; ponfjzihf wpfqihfNyD;wpfqihf zGihfvSpfaqmif&Guf 

vmEdkifajc&Sdjcif;/

 COVID-19 uyfa&m*gudk tjrpfjywfukoEdkifrI r&Sdao;aomumvtwGif; uyfa&m*gESihf ab;uif;pGm,SOfwGJaexdkifEdkif&ef vdktyfjcif;/

 jrefrmEdkifiH\ c&D;oGm;vkyfief;onf (yk*¾vduESihf tpdk;&u@ tygt0if) EdkifiHwum c&D;oGm;{nhfonf 0ifa&mufrIudkom t"duaqmif&GufcJhjcif;/

a&SUtvm;tvmrsm;

 vlrIuGef&ufrsm; tokH;jyKrIrsm;jym;vmojzihf uavmESihf bm;tHNrKdUrsm;uJhodkYaom c&D;pOfa'orsm;wGif [dkw,ftcef; BuKdwifrSm,lrIrsm; 

rsm;pGmwdk;wufvmjcif;/

 jynfwGif;vkyfief;rsm;udk jynfy,SOfNyKdifrIrS aumif;rGefaom tumtuG,fay;jcif;ESihf vkyfief;pwif&ef tajctaeaumif;rsm;r&Sdjcif; 

aMumihf c&D;pOfa'orsm;ü tawGUtBuKHopfrsm;ESihf qef;opfwDxGifrIrsm;udk aESmihfaES;apNyD; jrefrmEdkifiHudk tjcm;aom a'owGif;EdkifiH 

rsm;ESihf,SOfvQif tm;omrI rjzpfapjcif;/

 orm;½dk;usvkyfudkifMuaom c&D;oGm;vkyfief;rsm;onf pD;yGm;a&;&yf0ef; tajymif;tvJudk vdkufavsmnDaxG ajymif;vJvkyfudkif&ef tcuftcJ&Sdjcif;/

 vli,frsm;onf aiGaMu;ydkrdkokH;pGJEdkifpGrf;&SdvmNyD; tawGUtBuKHESihf trSwfw&rsm;udk &SmazGvdkaom jynfwGif;c&D;oGm;{nhfonfrsm; jzpfvmMujcif;/

 tifpwm*&rf (Instagram) onf c&D;pOfa'owGif vkyfaqmifzG,f&mrsm;udk aphaqmfay;ouJhodkY tcsKdUc&D;pOfa'orsm;udk oGm;a&muf 

vnfywf&ef wdkufwGef;EId;aqmfrIwpfck jzpfapjcif;/

qufvufwnf&Sdaeonhf raocsmra&&mrIrsm;

 uyfa&m*g rnfrQMum&SnfpGm qufvufjzpfay:aernf ? umuG,faq; rnfonhftcsdefwGifawGU&Sdrnf ? vlrsm; umuG,faq;xkd;&ef vkdvm;rI 

&Sdrnf r&Sdrnfukd rod&SdEkdifjcif;/

 COVID-19 uyfa&m*gonf a&&SnfwGif vlrsm;\c&D;oGm;vdkpdwftay: rnfodkYoufa&mufrI&SdEdkifonfudk rod&SdEdkifjcif;/

 aps;uGuft&G,ftpm; ? pD;yGm;a&;taxmuftuljyKrI ? EdkifiHom;rsm;\ tm;vyf&ufc&D;oGm;vdkrIykHpH ajymif;vJrIjzpfpOf paom jynfwGif;c&D;oGm; 

aps;uGuf\ tao;pdwftcsuftvuf rod&SdEdkifjcif;/

 jrefrmEdkifiH\ tcsKdUaomc&D;pOfa'orsm;onf c&D;oGm;u@ jyefvnfzGihfvSpfonhftcg rnfuJhodkY wkHYjyefaqmif&Guf&rnfudk rod&SdEdkifjcif;/

 c&D;oGm;&efzGihfvSpfjcif; ? c&D;xGuf&efydwfyifjcif; jzpfpOfrsm;twGuf rnfuJhodkY wkHYjyefaqmif&Guf&rnfudk rod&SdEdkifjcif;/

 c&D;oGm;tmrcHvkyfief;taejzihf c&D;oGm;{nhfonfrsm;twGuf COVID-19 uyfa&m*gESihfywfoufaom c&D;oGm;tmrcHudpö ? avaMumif; 

ysHoef;rI vkyfief;udpörsm;tay: rnfuJhodkYwkHYjyefaqmif&Guf&rnfudk rod&SdEdkifjcif;/

cefYrSef;&efcufcJonhf taMumif;w&m;rsm;

 a&wdk ? a&&Snfumvrsm;wGif c&D;oGm;aps;uGuftwGuf c&D;oGm;vdkonhfqE´rsm; &SdvmMurnfjzpfjcif;/

 orm;½dk;us c&D;oGm;vmrIykHpHESihf COVID-19 uyfa&m*gumvtvGefwGif  c&D;oGm;{nhfonfrsm;\ vdkvm;csufrsm;onf uGJvGJrI&SdvmEdkifjcif;/

 jrefrmEdkifiH\ vuf&Sdc&D;oGm;u@onf a&&Snf&yfwnfEdkif&ef tajymif;tvJrsm; ? qef;opfrIrsm; ? c&D;pOftopfzefwD;rIrsm; ESihfywfoufí 

vdkufavsmnDaxG wkHYjyefoGm;&ef vdktyfjcif;/

 c&D;oGm;vkyfief;rsm;wGif aqmif&Gufay;ae&onhf usef;rma&;ESihf ab;tEÅ&m,fuif;&Sif;a&; vkyfxkH;vkyfenf;rsm;onf c&D;oGm;{nhfonfrsm; 

twGuf ykHrSefaqmif&Guf&rnhfudpöwpfck jzpfvmjcif;/

 a'owGif;^EdkifiHwum c&D;oGm;jcif;rsm; jyefvnfzGihfvSpfonfESihfwpfNyKdifeuf tdrfeD;csif;EdkifiHrsm;taejzihf aps;uGuf&SmazGjcif;rsm; tNyKdif 

tqdkif aqmif&GufvmMurnfjzpfjcif;/
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Priorities Actions Outcomes Focus

Immediate:
Managing the crisis and 
mitigating the impact

Restore confi dence to boost 
and restart the domestic 
industry

Important and
Urgent

Medium term:
Providing stimulus and 
accelerating recovery

Rebuild Visitor Demand and 
Improve Product Off erings

Important and not 
Urgent

Long term:
Preparing for the future Develop a more resilient, 

balanced, responsible, and 
sustainable tourism sector

Longer term structural 
actions
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OD;pm;ay;aqmif&Guf 
&rnfhudpörsm;

vkyfaqmifcsufrsm; tusKd;&v'frsm; t"dutcsuf

vwfwavmOD;pm;ay;

ta&;ay:

tusyftwnf;umv 

pDrHcefYcGJrIESihf oufa&mufrI 

avsmhyg;ap&ef 

aqmif&Gufjcif;/

jynfwGif;c&D;oGm;u@ 

jyefvnfpwifEdkifa&;ESihf 

jr§ihfwifoGm;Ekdifa&;wkdYtwGuf 

,kHMunfrIrsm; 

jyefvnf&&Sdapjcif;/

ta&;wBuD; 

aqmvsifpGm aqmif&Guf&ef/

umvvwf

ta&;ay:

taxmuftyHhrsm;ay;jcif;ESihf 

jyefvnfxlaxmifa&; 

t&Sdefjr§ihfjcif;/

c&D;oGm;{nhfonfrsm; 

jyefvnf vma&mufjcif;ESifh 

c&D;oGm;0efaqmifrIrsm;ESihf 

qGJaqmifrIrsm; 

ykdrkdwkd;wufvmapjcif;/ 

ta&;wBuD; aqmif&Guf&ef/

okdY&mwGif aqmvsifpGm 

aqmif&Guf&ef rvkdao;yg/

umv&Snf

tem*wftwGuf 

BuKdwifjyifqifjcif;/

ydkícHEdkif&nf&Sdaom ? [efcsufnD 

atmif xdef;nd§Edkifaom ? wm0ef 

odrI&Sdaom ? a&&SnfwnfwHhaom 

c&D;oGm;vkyfief;u@wpfck 

ay:aygufvmapjcif;/

umv&SnfzGJUpnf;wnfaqmufykH 

vkyfief;rsm;/
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